SECONDARY MARKET RESEARCH DATA
	Websites


	Internal data (held within ‘employees’ own organisation)


	Books/Newspapers and trade magazines


	Competitors data


	Government publications Census data and statistics


	Purchased research material (e.g. Mintel)



ADVANTAGES AND DISADVANTAGES OF SECONDARY MARKET RESEARCH
ADVANTAGES						
· Already gathered so may be quicker to collect
· May be gathered on a much larger scale than possible for the firm
· Can be cheap or free to access
DISADVANTAGES
· Information may be outdated, therefore inaccurate
· The data may be biaised and it is hard to know if the information collated is accurate
· The data was not gathered for the specific purpose the firm needs or is not relevant 
· Can be costly
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Traditional vs. Digital Research Pros and Cons

Traditional Market Research Traditional Market Research
Disadvantages

Advantages
More free flowing discussion dynamics: + More geographic limitations
easyto pursuelquestion issues * Moderators and respondents usually
Reaches all segments of population requiredto travel to groups which has a
+ Can see and understand non-verbal time cost
communication in face-to-face encounters

Digital Market Research

Digital Market Research
Advantages Disadvantages

Large/growing online universe (>80% UK) * Lower commitmentto participate

* Wider geographical reach * Hardto seelunderstand non-verbal

More flexibiliy for respondents communication

* Helps understand digital media + More structured and rigid discussion

world/engage ‘digtally savvy dynamics

Fastfor quantitative research + Technology set-up and management time
required

E WIarket Researchers




